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In this project, we developed a value-added digital
marketing platform for cultural and creative products,
which is an integrated promotion platform for shopping
guidance and information launching management by
professionals in the cultural and creative industry. Each
account on this platform represents a professional in this
industry. After logging into the platform, the screen
provides links to a large volume of digital multimedia
content, which are placed according to the type of content
provided by the professionals, such as storage of DM
digital information contents and other content linkage
functions. The platform also provides an advertisement
content playback service, through which the platform
administrator performs advertisement content delivery and
management. With the cultural and creative industry cloud
market app, you can use your mobile phone to browse the
introductions of the professionals in this industry and see
relevant promotions and event information. Users can share
their feelings with a number of people through the power of
the community and collocate cultural and creative products
with the cloud platform to create a real-time virtual
integration approach through the community’ s adhesion.

* cultural and creative Product ° digital value-added

marketing, use behavior analysis
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